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PRESS RELEASE

SALINI IMPREGILO WINS TWICE AT NC DIGITAL AWARDS
Gets “Best Storytelling” Prize, Ranks Third for “Best Corporate Website”

Milan, November 26, 2015 — Salini Impregilo enjoyed a double victory for the digital communication and
innovative techniques used to relate with stakeholders. The Italian group, a global player in the
construction sector, won the “Best Storytelling” (Publisher’s) award and came in third in the “Best
Corporate Website” category for its website.

So the prizes actually bring Salini Impregilo’s online communication a triple victory: in addition to these two
- awarded Wednesday at the Vetra Theatre in Milan - comes the Webranking award received a few days
earlier for “Best Improver” of 2015.

The fourth edition of the NC Digital Awards competition, organized by the ADC Group, puts digital products
of companies, agencies and production and editorial houses under the scrutiny of a jury composed of about
30 of the most successful professionals in the communications industry.

Salini Impregilo received the Publisher’s Award in recognition of the innovative and creative approach that
it adopted for its digital communication. With the immediacy of a newspaper, its reports on the company
every day, making itself the most authoritative reference point for not only its stakeholders but those of
the entire sector.

Salini Impregilo’s website distinguished itself from other corporate websites with its complete multi-
stakeholder communication, which was enriched by dedicated products like the Panama Canal micro
website, the investor web portal and the mini website for its sustainability reports.
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Salini Impregilo is a global leading player in the construction of major infrastructures, specializing in the Hydro and Dams, where the
Group is the world’s leader, as well as in the Railways, Metro systems, Roads & Motorways. The Group has been active for more
than 100 years and today it operates in more than 50 countries, across five continents, with more than 30,000 employees. At the
end of 2014 its turnover was €4.2 billion with a backlog of €32 billion. Salini Impregilo Group is headquartered in Italy and is listed at
the Milan Stock Exchange (Borsa Italiana: SAL; Reuters: SALI.MI; Bloomberg: SAL.IM). For more information, please visit our website
at www.salini-impregilo.com.
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