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PRESS NOTE 

COMMUNICATING ON PUBLIC WORKS 

Milan, November 3, 2016 - A corporate website enhanced with new functions; an App to steer the online 

magazine’s content; an intranet with new graphics and web products that keep readers abreast of the 

Group's major events. Salini Impregilo, leader in large-scale projects, presented its new digital tools today 

at a press conference entitled “Communicating on Public Works:  Salini Impregilo, Changemaker of Digital 

Communication”. Present at the event were Massimo Ferrari, General Manager Corporate and Finance and 

Group CFO of Salini Impregilo, and Luigi Vianello, Head of Corporate Identity and Communication for the 

Group. 

"The world of public works is complex,” said Massimo Ferrari. “To depict it, we turn to integrated 

communication that uses digital tools to reach not only our clients but also the millions of people who use 

our infrastructure and those who will do so in the future. Recounting this world, we aim to represent our 

profession as one that creates value for everyone and opens whole regions on the planet to development.” 

The corporate website, www.salini-impregilo.com (which has 50,000 visitors per month), is now equipped 

with a georeferencing system activated in collaboration with Google for more than 200 of the Group's 

projects around the world. Users are accompanied on a discovery of the Group's projects like the New 

Panama Canal and the Stavros Niarchos Foundation Cultural Centre in Athens. 

We Build Value, the Group's online magazine, has become a reference point for international discussion 

about large-scale projects (www.webuildvalue.com). The magazine has been enhanced with an App that is 

available free of charge at the App Store and enables readers to navigate among over 300 articles published 

over the course of the year. 

Even the intranet, @work, the communication space within the Group that was awarded the Nielsen 

Norman Group Intranet Design 2016, has had its graphics refreshed, improving its usability and functions. 

This facelift makes it even more like an online newspaper, with a storytelling style that features simple, fast 

navigation. 

The pivotal role digital communication holds for the Group has been confirmed lastly by the special projects 

launched during the year, culminating in the http://www.110years.salini-impregilo.com mini website, 

which is dedicated to the 110 years of Salini Impregilo. This website tells the story of a century of 

infrastructure in the world: from the book 110 Years of Future to the documentary film by Giovanni Minoli. 

The mini website also integrates virtual reality to guide users on a virtual tour of the rooms at the Beyond 

exhibit (Triennale di Milano 27 September – 6 November).  

**** 

Salini Impregilo is a global leading player in the construction of major infrastructures. It specializes in the water sector, where it is 
recognized by the Engineering News-Record as the global leader, as well as railways and metro systems,bridges, roads and 
motorways, large civil and industrial buildings, and airports. The Group has 110 years of experience in five continents, with 
design,engineering and construction operations in 50 countries and more than 35,000 employees from over 80 different cultural  
backgrounds. Salini Impregilo is a signatory of the United Nations Global Compact and pursues sustain 
able development objectives to create value for all its stakeholders. It assists clients on strategic areas including energy and 
mobility, helping to drive development and wellbeing for current and future generations. Its leadership status is reflected by ongoing 
projects including the expansion of the Panama Canal, the Grand Ethiopian Renaissance Dam, the Cityringen metro in Copenhagen, 
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the Red Line North metro in Doha, the Stavros Niarchos cultural centre in Athens and the high-speed rail link between Genoa and 
Milan. At the end of 2015 its revenues (including Lane) totalled around € 6 billion, with a backlog of over € 36 billion. Salini Impregilo 
Group is headquartered in Italy and is listed at the Milan Stock Exchange(Borsa Italiana: SAL; Reuters: SALI.MI; Bloomberg: SAL:IM). 
For more information, please visit our website at www.salini-impregilo.com and follow us on Twitter @SaliniImpregilo. 
 
For further information: 
Head of Corporate Identity & Communication                                                                                 
Luigi Vianello                                           
Ph. +39 06 6776 26 964                                        
Ph. +39 02 444 22 171                                            
email: l.vianello@salini-impregilo.com    
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